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I. Study Purpose, 
Design & Process
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2009 Study Purpose

� Deliver new quantitative insights of 
purchasers and providers regarding 
population health improvement 
programs

� Address knowledge gaps defined in 
the 2007 survey

� Provide comparative data for key 
areas identified in the 2007 survey5



Phase 1: Survey Questionnaire

� Two online surveys designed by DMAA 
Industry Review Workgroup
� Provider surveycompleted by organizations that 

provide any element of a population health 
improvement or wellness program

� Purchaser surveycompleted by organization that 
purchase or influence purchase decisions for 
population health, wellness or disease 
management programs/services

� Data collection March 2009 – present
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� Results of both surveys to be analyzed and 
findings presented in a comprehensive report 
of the industry. 

� Scheduled release: January 2010

Phase 2: Industry Report
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II. Key Definitions in 
2009 Surveys
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Population Health Management

� A population health management program 
strives to address the health needs of the 
population, at all points along the continuum of 
health and well-being, through participation of, 
engagement with, and interventions for the 
targeted population. The goal of a population 
health management program is to maintain and 
improve the physical and psychosocial well-being 
of individuals through cost effective and tailored 
health solutions.

DMAA. Outcomes guidelines report. Vol. 4. Washington, DC; DMAA; 2009.
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III. Provider Survey
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Key Areas of Focus
� Increases/decreases in expenditures 

� Future growth plans 
� Industry trends 

� Measuring population health and wellness program 
success and effectiveness

� Critical provider attributes that affect purchase 

� Trends in outsourcing/insourcing population health 
and wellness programs

� Comparative data from 2007 survey
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Respond to the Surveys!
� Register to win a complimentary Forum 10 

registration
� Cyber Café, in the Indigo West Foyer
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IV. Purchaser Survey
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Purchasers Defined
� Employers
� Government/Public entities
� Health Plans
� TPAs
� Benefit consultants

All Comments Presented 
Relate to Employer Responses 14



Which methods/techniques are most important to your 
population health improvement programs? (Top 3)

• Care coordination
• Integration of programs
• Information across all service delivery areas
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What are the critical components that you believe make a 
population health improvement program successful? 

• Patient engagement
• Strong behavior change component
• Physician engagement (i.e., integration with physicians)
• Patient incentives to participate in population health 

improvement
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Does your organization feel incentives are critical to 
population health improvement program success?

The majority responded “Yes.”

Most frequently used incentives:
• Monetary incentives
• Monthly premium reduction
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What performance metrics does your organization use to 
measure the delivered value of the population health 
improvement programs you offer?  (Top 3)
• Improved program participation rates
• Reduced annual care expense
• Improved program enrollment rates
• Improved clinical outcomes
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The majority of employers:

• Purchase population health improvement programs separately
• Plan to spend $2.00-5.00 pmpm
• Plan to spend the same (within +/-5%) on population health 

improvement next year
• Do not believe population health improvement or wellness 

program expenditures will be delayed because of the economy
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What are your top 3 objectives for population health 
improvement programs? (Top 3)

• Lower medical costs
• Healthier employees
• Higher productivity of workers
• Create culture of health at our company
• Improve clinical quality measures
• Happier employees
• Show we care about employees
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Wellness programs:

• Majority currently purchase one or more
• Overwhelming majority purchase as part of population health 

improvement programs
• Overwhelming majority expect to purchase more in the future
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Does your organization feel incentives are critical to wellness 
program success? 

The overwhelming majority responded “Yes.”

Most frequently used incentives:
• Monetary incentives
• Monthly premium reduction
• Gift cards and merchandise
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Purchase of Wellness programs:

• Majority purchase separately instead of bundled with the 
health plan

• Nearly 50% spend $3.00-5.00 pmpm
• Majority expect to spend the same (within +/-5%) next year
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View on Wellness programs at your company:

Overwhelming majority responded 
“Must have” or “Nice to have”

Most important criteria in choosing a Wellness program:
• Good support for communication with employees
• Results measures
• Activity measures
• Preventive care measures
• Quality of health risk assessment
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Consultants’ Views:

• Majority expect to recommend more population health 
programs in the future

• Several feel the economic environment will decrease 
population health improvement or wellness program 
expenditures or delay them in the short term

• Top 3 objectives for population health improvement programs
• Lower medical costs
• Higher productivity of workers
• Healthier employees
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V. Q & A
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What trends should be 
explored on future 

surveys?
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